































•     The  emergence of  travel U‐G‐C websites  has  introduced new 
paLerns & habits both from the perspecGve of the traveller and 
the hotelier/stakeholder.  In the new era the pracGce of traveling 




•    ‘Wisdom  of  crowds’  or  collecGve  intelligence  has  led  to  a 




the  process  of  knowledge  creaGon  becomes  important  in  the 
uGlizaGon of non‐expert oriented wisdom by the organizaGons. 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